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- Regional Proposal (MiFIC3F 9 218=R)

Building Proposal (B¥)ICXt3 %1e=)
- Floor Plan & Activities (707 75 > &iEE))

Regional Proposal (5|3t d 21%)
- Accommodation (7&38)

- Nature Based (BfAKRER)

- Accessibility (72t E) T 1)

- Marketing (N—4% 7« >%)
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OUR IMPRESSIONS (4 DEN%:)

Why do we want to go to Aone”
£S5 LTHERICITL?

 Nature is a strong
potential for the
village's
development.
awuﬁ@%@kk%@
REMZEMOHTUVDS

Camping is popular,
but the public
transport is
inconvenient. .
Fyv o 7IEFARTI DN
HRXBEHEHRRETT

Except for the camp,
there are no other
tourism resources.
Ty TEBFEVWT, tHOER
FHEIRIFA L
In the regional context,
8 Nncarby tourist sites add
. Vvalue to this site.

= M A SR T id I < DR
L A DA kI S
=52 %

Nature
BH7A

e Camping (F¥+>7)
e Mountains (L)
e Hiking Trails (&LL)

Mountainous and
rich topographical
variation.

QME%WT%RIWL

=g =
EE

Despite the
declining
population, people
are willing to invest
in their propertles
AR LT \%L_

= | Experience the local
~ life, the local food.

| Taste of freshly
cultivated products.
MITDEE. HTDBEBAY)
ZKER T 5. N TR

YL ES AT BN
_%AT\@E:EQ
| TWLWD3

e People (A)
e Food (BEAR#¥))
e Activities (GZ&))

The local people are

willing to participate

in events and

= display their art.

558 iHJTl:GJA/Uat'(/\‘/ k

oL iCEmL. 7 I\%)ﬁ
/TT% K’Zb\éﬁo

SOURCE: https //WWW facebook com/aone. kanagawa/photo L)
s/1842905795860034




Contemporary case - Albania (Efl-7ZJIL/IN=7) P4

Valbona _Kukes  SMALL VILLAGE WITH A FOCUS ON MOUNTAINOUS TOURISM DEVELOPMENT
LWESRARREICRRZ I TN BN

Population: 230 — 250 in total, 2/3

are 14 - 65 years old ) O
AO: &5 230 ~ 250 A. 2/3h' 14

~ 65 &

Population trends: Declining, but
with the tourism development in
recent years, it's slight[y increasing
AOE: FMERED, TEOBN
RIS WU ER]

Yearly tourists: 120,000 — 150,000
FHEERE: 120,000 - 150,000

Accessibility: Easy to medium,
Private transportation
ToEIEU T BGEMSHIEE,
SRORBFE

Distance from the capital: 266 km
HE D5 DEERE 266 km

Distance from the closest town:
24.8 km _ .
Bz D OBEIH 5 OEEEE: 24.8 km

Hiking trail: From Valbona to Thethi village,
17.6 km (/N1* >4 21— X:Valbona "5
Thethi #& £ T. 17.6 km)

Good marketing: Commercials, Social
Network (BN7cX—47 707 AX—2 v

Economy: Shift from Agriculture to L. V=S v LRy RO —2)

Tourism (Guesthouses and
Restaurants) N
@ﬁ;%%ﬁbﬁ%«(E@-bxb
%

Promotion of local products: Only local
cuisine (MIBEROER: MLHEDH)

. . Accommodation: Different forms
Potentials: Nature (the Alps, River, (guesthouses, hotels, camping). The

Caves), Culinary, Hiking Trails PR owners are the local guide. (&M% T %
alEtE: 2R (7 )V 2, I SRE). 1 deil SWT S XERTRE (FARND R, Rrll. £ >
I N %o T I X Yo A RS A R THB)




P5

Contemporary case - China (l-4[EF)

Chongging, Beimen Village - Vacation hotel (EjiA)

brief introduction (> k0)
» Close to the tourist area, the natural scenery is good.
(BEtSiE <. BASHRHARYY)
e The quality of the school building is well preserved.
(1‘5?%7_’3“3: CERENTWET)

https://m.zcool.com.cn/work/ZNTMzOTEXNDg=.html

e The incentives to encourage villagers to renovate their houses for B&B and
build a cooperative business model between enterprises and village

B —— ' collectives. (B&B D7=HICKZHE L. BN OHEBEDEDIHIBIZ:

before PSR ETINERETE L ERAICERT 21012 T 1 )



Contemporary case - Korea (Hfl-83[EF)

Abandoned rural schools turn into camping sites - several schools around Seoul
BEINBHORRDF v > TRICEDS - VILBIOLL DOHOFR

Effects (315R)

e Offering Seoul citizens more opportunities to
enjoy leisure activities.

o (VUIMRICREBEHZLIDZLELTESZ
iRft9 %)

e Increasing exchanges between the city and
agricultural regions and vitalizing the regional
economy.

o (BB RNDIRERD. MIHEEEZ & E1)

e Before

https://www.koreatimes.co.kr/www/n
ation/2019/04/281_267666.html
http://english.seoul.go.kr/lets-go-
camping-former-elementary-school-
countryside/

e A billiard room for campers * Vehicle camping sites and tents are
inside a former classroom
(EVY—RE)

set up on the sports field in front of
the former school. (F v > )

55 s e R
=i ] s Ly A
N L o s -
e e e

« An outdoor mural depicting
persimmon trees, common in Sangju,
at the entrance of the camping site

=)

* A baduk, or go, playing room is
set up inside a former classroom.

(EEE)
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CONTEMPORARY CASE - INDIA (Ffl-1 > KR)

AN DR ETTA_ ARTIST VI LLAG E (%ﬁigm*ﬂ-) Concept: To revitalize the artist colony and enhance its magnitude by creating a global meeting platform for artists in all
_ ' _ _ . creative personas. The idea was to showcase their work to the outside world and sensitize tourists and visitors to the
ﬁg?'r:elgﬁé?nzmaIilsvlilr!n?)%vensz;gu?g(eeq'\;ir}I:[':lr(j:]ee fgfoymlssig'fggz I;I'nlunr?tl)ae)rlaoslg 10 km creative expression of culture (A>T b HS5WBIVIA T IRV FDT7—T4 A bDIcHDIO—-NILI—F
famous artists of the country have made this village their home. o \//7 ?5‘y b4 —LEAERT D C ‘\:‘:i?j TeTAA '\:'F':—%%'WJGL" TORREILAT S L TATT
(PYRLyRIE, NSYTILH5 10km OERSVIWRDI DL ICHB . WS OEREIOHRICBN L. BAELHEEE UORBHAERBICHRICTZETH o)
NIBRT, TERRON] L LTHSNTWS, Chid. BOEEEEHR Terracota Studio
KB CONZHBICLTVWBRHTH D) |

With a population of 1,000 people, the village is situated in the foothills
of the Himalayas.

(AO1000 AOMIFEYSVYWLARD A D EICHET D)

It is immensely famous for Norah’s Centre for Arts, Andretta Pottery and
Craft Society, Norah'’s Mud House, and Sir Sobha Singh Art Gallery.
(< TADEY S —HNERTS)

THE MAIN HOUSE (THE MIRAGE):

-

Glazed idols of Lord Ganesh kept for showcasing. Artisan shaping the terracotta to make pottery.

HTTPS://UNIXYZ/PROIECTS/DEVELOPMENT-OF-ANDRETTA-ARTISTS-VILLAGE- HTTPS://WWW.DSOURCE.IN/RESOURCE/ANDRETTA-POTTERY-HIMACHAL-PRADESH/MAKING-PROCESS



SUMMARY & RELEVANCE (/\E)

What can we learn from the cases 7
T—ADBEFERBZHD ?

Local interaction MiTc& O

ALBANIA7 JLINZ7

Promoting interaction
between local people and
tourists can have great
effect with less cost

CHINAR[E

Creating incentives to
encourage villagers to
renovate their traditional
houses or vacant houses.

N ADMEHRRI A REP E
%ﬁ%?% t%*%
> {ER T B

\

@ﬁ

Activity EE
KOREAEE[E

Targeting citizens form

be experienced in city

WETIEHAEBRTETAVWIZ
774t74%k¢?% v
BOTREZ—T v F -T2

INDIAT > |

The value creation and value
enhancement can promote the

branding of the area

=D

metropolitan area by providing
unigue activities that can not

%

~

MEDES E MED [ LIX, Higod
22071420 RETHICHT



CONCEPT | EXPERIENTIAL TRAVEL "~

tjh (RERAIAESH

Personalized and group tours with locals allovv tourlsts to
discover the best that the place has to offer. It provides an
exclusive range of one-of-a-kind experiences.
HITD AR EDERY T —RTIN—T I T7—ICLD. &K
4 BIZEDHFAMIRE T EI2REDLDZREREAITSHEHTE

F9, TRV IZ—IREKEERHETS

Staying at a Local's place gives the most
interactions with hosts and local culture
WITDIZFAICTHEE T DL KRR MR#TD
X DR mRHZLHD

Engaging in local activities makes the
living experience more authentic.
W DEENCSINT 5 & T EERER
#&Dﬁ%k@%_

LIVING
EXPERIENCE

offers a wealth of beautiful, natural environments for tourists.
BRI, BXFICELVWBARREZESEICIRELTWVWS
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CONCEPT IMPLEMENTATION IO>t 7 h®D3E1R

L ocal Crafts-

and Accomodation Nature Accessibility
1angs on & HRKER P FOEIEUTa
T DT = :
/_\ "

EATING & PLANTING TREES/
VR COOKING ‘ LOCAL FARMING INFORMATION
: 2 /= By Z—
‘ POTIERY STAYING ‘ STAR GAZING CAMPING & ‘
. = e : £ == 58 HIKING
: . v TeEL
‘ ART & UTILIZING - TOUR & -
HANDICRAFTS EXISTING ‘ FISHING ’
T—hr&FIES HOUSES VT —EHD BICYNS
E%@/\%zoﬁu

To have a dynamic, exciting, and creatively fquiIIing/Jtraditional Iiving experience

S14FT Iy TRANTRIENICERE LR BEEFERZ TSI L




BUILDING'S PROPOSAL | SPAC
BT SRR

ﬁ "@‘ ]\ when

who

P11
- FOR ARTS & THE LOCALS

=M EHITTIERD 7O D= HE]

e Engage the local community

why

e M A aZ T ICEMT B
5:3 Artists Locals Tourists LD " Allyearlong £EoLT * ?ﬁcer activities f\or tourists
=R TR ENE — & e BRNMEICTIVTET A ZRIET S
e |nvite new activities through Art
° ° AN = o )7 — - S FS =7k
Malntaln’%“ == PrOpose TIE% 7 — MoK BT BIRENDEFEN
/ I - X NERVEE >

3 rd F Artists' Area
<

accommodate th

.

Some spaces with the same functions.

(

The transformation of spaces to
V=T ADZ—XICHIT B HDTEDOEE
=023y TOEME S
nd F Workshop_Artists/Locals/Tourists /%

e needs of artists.

Music room, Ta;g_ia\m_i_ﬂro%m%thke ——
Observatory. (FXE. BE. HAE)

<

Interactive spaces where the artists,

locals and tourists can |earn to
7—=Ta4 Ak, #mR. AR —EICEAN

a5 D<M
st F Community's & Tourists' Space

ether.

=H

The identity of the school through

_ . The transformation of spaces to
some of the arts displayed in the accommodate the needs of the
hallways and rooms. (EBFDRERTRY) community and tourists.
A 2274 LAABRDZ— XIS B TcODZHDEE




BUILDING'S PROPOSAL | SPACE FOR ARTS & THE LOCALS
4

1. . amm K

//

-
Z ‘.F
dl\

\

\

@° Y\rr‘, )
Gravity pomt for the village

(i’@ﬂzd)ﬁlu) -

2. . s A
. = e

o . P

F o°
(( Y"rrl/' P \ ' / ~

Social & Cultural Hub
(HHE=xXtvD/NT)

D |J_ |:|1St F

Circulation . Information Center /

S Shops 1B®Rt >4 —/EE
Toilet Community Center
1L dAZIaZT71t2>04—
— 2nd F
1

. . Workshop areas
Circulation [l with the artists

BEF ERREDT—o> 3y TAR—X
.Toilet Workshop areas
k1L with the locals
IR DT —0 3y TAR—2X
— — =] 3rdF

Circulation .Toilet Performing/

T ML smROSR

Visual Art Spaces

Rental spaces to private companies for:
RETEANDL VAL AR—Z:

e Info point &R

e Camping supplies v > 7HEA

e Other shops ZDMOEE

Spaces that can be used by the locals for:
HTDADMER B AR—R:

e Meetings %%
e Tablegames T—7IL5—L

e Others FOfth

Flexible spaces to interact with artists for:
ENRERMT BTCDDRMRBRAR—R !
e Arts and Handicrafts =W¢FI=m

Flexible spaces to interact with locals for:
HITDAERRT DT-HDRERIGEZANR—R
e Local handicrafts such as: wood or
pottery AKRED EEEDLSBRI=

Rental spaces to artists for:
EWMRADL Y HZ I ZAR—R:

e Storing their supplies X kw?Z

e Working {EX15

e Exhibiting their work fEGaDET

P12
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REGIONAL PROPOSAL | ACCOMMODATION
g IC T SIS s

e Utilize existing campsites (for nature-loving tourists)

e IFEF v T 0ER (BRZE T IHILERIT)

Campsite
Fyv>T75

Connection point for tourists and local residents
BN CMITRDES R

e Camp Teaching and information center (¥ > 7:@E%)
Aone School e Exhibition of local history and culture (tigifEs$ & XK DOER)

= +H =T Va . W\
58 FR e A venue for various events (A XY r£i5)

e Encourage residents to reform houses Into
homestays (for tourists who like to communicate)
e RIAICU 7 A—LTREZERICHEUMNTS (O 2

homestay  —,_o 3 ungsnBrEnd)
= REH

Vacant house




REGIONAL PROPOSAL
ik ICXT T DIEEE

FLOWERS
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P14

NATURE-BASE a,mﬁsﬁﬁ
sovomzn WEHOBMHEE - o ooa

BWMQﬁG

RAHEROKIRH 05—
80427 (87)2215

e Use Aone School as the community center to enhance the interaction

between local people and tourists.
SRPERZELRELVTEAL, EHREBAZTORAZRD S
e Local people and tourists will gather at Aone school first to take the

guidance, then take the electric cart to go to field expeience
SRPERICEED., RANEZITTHEETIN— FTT 1 —Jb BREA

i HSTTOANEEAED
e By attending the cooking class in Aone school, tourists can use all the

things they get from the nature experience to cook their original meal
SRAEROMERZEICSMI 2T, BARRTHRLEMEE>TH U I FILOML

FIBZEIERCENTES



REGIONAL PROPOSAL | ACCESSIBILITY 77+

i (o) 9 D IEE

Existing- to improve (IR7F)
e Campsites, transportation, shops.
o Fv TG AHE. HIE
No existing- to add (&)
e Accommodation, restaurants, coffee, etc.
o AR, LANZV. BT

CONNECTIVITY E&EH
Physical: (#JI2#Y)
e Qutside: Improving accessibility of public
transportation. (demand-bus/taxi)
e HNER: TIYVRNR/TIVRZRI D —
e |nside: Links between different natural
and cultural resources. (electric cart)
e AEF: EIN— b
Virtual: (0IERY)
e Access to various local information online.
« IS4 T7 IR
e Network connection among residents and
between residents and tourists.

o V= w LRy NT—7

P15
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HOW TO PROMOTE THE MARKETING?
?—77—-'{ >0‘Eﬁi§-§-é [cid? TV Shows /\S T 5 &40

TARGET TOURISTS
XJ R
Millennials, Genz and other People those who want to enjoy
multi-day itineraries encompassing the experiential and
sensory activities
SLZ7ILER. DxRL— g . FOM KE - RFZHESEK
HEDOmIEZZELATZVA

COMPETITIVE ADVANTAGE

ALBANIAN VILLAGES_AL

TP SE 51 Gh, LITT4A Y
: —éﬁ?ﬁﬁ@sﬁﬂ%_ SHAHE

23T B4y
P2 U E Process 7OtX APPs 77U
e 86 % of millennials want to travel for experience and culture, Tourist research LITTLE RED BOOK_CH AGRITOURISM_AL
Immersing themselves in their destination BN as @ .
o SLZVILHMDB86%H. MITHTDRERCXWISZD _CZEA . ¢ awmimm e T e
e 78% desire an educational visit. (Discova 2021) Service quIgﬂ- for Website —my
° 780/075\\#&1%%)‘5%3%%% -lj-_l:ZT-lj-,r\/ErjIjﬂ/r I\IJEJH- Agritourisfﬁ :
. Experience
MARKETING CHANNELS v
I— T4 VT F v Brand Identification & "
WEbSite Creation ﬁlﬂlﬂﬁ—ﬁﬁ ﬂ‘%ﬁ:‘-ﬁﬁ;lﬁ—ﬁ
o . . W — e 2 . Hap — Haﬁz.zﬁd\tm& ... Haﬂzsfﬂw\t#iiieﬂﬁ... % o %
TV shows: stars local experience  NZ L7 1 B! ZEAOHITEER o, (5 == = om L) S

e Unique brand MMBM4%OH37Z K T T T MEIE

Experience

e Holding various events/festivals. 1> k% &
e Website/CM. T x4+ ~/CM .Y
. . Y — . Linking it with other
e Cooperate with the travel agencies. IR{ITStt & Eif 5 |
dgENCIeS A I
%R & & TR MAGEANG. AAMZRG66.

@ FrEniRET 182 () Cathyl 1015



Thank you for your attention!
CRfEp N ESTSNNELLIL !



